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The EV market has 

increased significantly in 

the last couple of years, 

but it still represents a very 

small proportion of the car 

market.

All the work done to deploy 

the EV market is producing 

good results but still there 

is work to do. 



When we talk about EV market what affect customer 
choices can be summarised in the following categories:

 Characteristics of the cars (price, range etc.)

 Characteristics and extension of the recharging network (# of 
stations, types, locations)

 Economic and administrative incentives (price, parking, etc.)

 Individual objective (gender, family constraints, type of work) and 
latent (attitudes, values, norms) characteristics.

 Individual preferences, attitudes, goals change and are affected by 
direct and indirect (normative and informational conformity) 
experience. 

 Inertia to change, cost of cognitive effort” in changing behaviour



Indirect experience
 The impact of social conformity can be high enough to compensate also significant 

differences in purchase price 

(for example 1/3 higher for EV than ICV) or a quite low driving range for EV (e.g. 
around 130 km). 

 Negative info on the need to change activities has the same negative impact on the 
choice to buy EV than a difference in price of 1500 Euro (for a small car, i.e. if EV is 
15% more expensive than the ICV) 

Individuals do not really care about range but about the ability 
to maintain current mobility (they had to cancel some activities).

Direct experience
 More scepticism about being able to maintain current mobility (they had to

cancel some activities).

 On average the EV was chosen in 31% of the cases before trying the EV and
only in 17% of them after.

 Individuals’ concern about driving range doubled after the direct experience.
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