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- Since 1989 -

We are an international

sustainability think tank, publisher

& consultancy working to accelerate action

towards a sustainable future











5 D’s
Invisible 

defense walls

Per Espen Stoknes: “What We Think About When We Try Not To Think 

About Global Warming: Toward a New Psychology of Climate Action”

The 5 D’s that block 

the messages from 

leading to meaningful 

response and action.



5 D’s
Meeting the 5 D’s 

with the 5 S’s

Per Espen Stoknes: “What We Think About When We Try Not To Think 

About Global Warming: Toward a New Psychology of Climate Action”

1. SOCIAL: Uses the power of social networks

2. SUPPORTIVE: Employs frames that support the 
message with positive emotions

3. SIMPLE: Makes climate-friendly behaviors easy and 
convenient

4. STORY-BASED: Uses the power of stories to create 
meaning and community

5. SIGNALS: Uses indicators for feedback on societal 
response



Mapping & 

Analyzing

INSIGHT INVOLVEMENT

Navigating & 

Collaborating

IMPACT

Communicating & 

Influencing

Our approach



Communication

Principles

1 32 4

Stress the benefitsMake it relevant and 

achievable
No more polar bears Be honest, open 

and transparent

5 76 8

Visualize the end-goalMake it, fun, 

creative, desirable
Prioritize storytelling Engage and co-

create



We have turned

15 global risks

into 45 market 

opportunities

Global Opportunity 

Report



WE LAUNCH
THE GLOBAL
OPPORTUNITY 
EXPLORER

The UN Global Compact, DNV 
GL and Sustainia join forces in 
turning five years of mapping 
global sustainable solutions 
into the Global Opportunity 
Explorer – a window to a world 
full of sustainable 
opportunities, and a leading 
driver of new innovations.



28,201
Followers

2,955
Followers

18,819
Followers

5,779
Followers

5,030
Subscribers

Uniting +100 mill.

people living in 188 countries

#100solutions   #Cities100   #SustainiaLiving #Iamnumber18



Government

Business

Science

People

THE NEED OF
A NEW MINDSET



There is an urgent need to 

involve people in the Global 

Goals. This is why Sustainia is 

launching global goal number 

18: A new global language.

It communicates about 

sustainable lifestyle. How we 

live, our homes, food, 

transport and clothes. It is 

about your everyday choices 

deciding our future.

Launching

the 18th

Global Goal



Clear 

message
Move incentives up 

front to the vehicle 

purchase and make 

their value visible to 

dealers and 

prospective 

consumers.

4 Principles for 

electric vehicle incentives:

Keep it simple
Make the value of 

incentives crystal clear 

to consumers and 

dealers. 

Include all!
Ensure the 

incentives are 

available to the full 

target market. 

Consistency
Commit to durable 

incentives that allow 

manufacturers, dealers, 

public outreach 

campaigns, and 

consumers to rely on 

them for at least several 

years. 

ICCT, “PRINCIPLES FOR EFFECTIVE ELECTRIC VEHICLE 
INCENTIVE DESIGN“, 2016
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We have a strong track record 

in co-creating insights and 

involving pioneers and innovators 

from every corner of the world:

 18,000 business leaders 

involved in panels across

the world

 45 market opportunities 

documented and 

communicated

 Researched 4,500 solutions

 Published +700 solutions

A sustainable 

world is 

possible



We promote sustainable 

developments by telling 

the stories of pioneers 

and the best in 

sustainable solutions:

Literally putting them

on stage at the annual 

Sustainia Award Show.

Putting a 

human face on 

sustainability



Promote your sustainable 

business by sponsoring your 

sector.   

All sector content is developed by 

Sustainia.me journalists. You can 

get it directly on your company 

site through an API. 

It shows “Michelin Sector Guides”

leading solutions and trends in 

one of ten sectors.

Sector

Partnerships

Buildings Food

Fashion Transportation

IT Education

Energy Health

Cities Resources
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Innovation happens

at the edges




